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“Your voice delivered by our passion”

PROFILE




Market Buzz is a consultancy,
providing strategic PR and
communications support to
existing and start-up businesses
operating in the Middle East




APPROACH

* Serve as the outsourced PR & communications department, combining our own
PR expertise and marketing resources with the outsourced strengths of
experienced freelancers, providing access to a wide network of industry
professionals

* Building relationships with media and target market segments, based on mutual
trust and respect

* Assist our clients in identifying value-creating opportunities and develop
strategies to capture that value




CORE STRENGTHS

Innovative:
= No preconceived ideas in PR or marketing, making each dollar count
= | everage new media to add value and extend messaging

Focused:

= Qur forte is Middle East, IT-centric; our team understands and provides important local
expertise

= Strong ties with local media (English & Arabic)

Passionate:
= Qur team works with a passion for its clients; going beyond contractual obligations
= Personalised attention to each client

Flexible
= Decision-making process is fast and more effective, especially in a crisis

Cost effective:

= Using outsourced freelance expertise only when needed, reducing overheads and the
flexibility to work within restricted budgets







SERVICES

Strategic

= Strategic Communications planning (facilitating and writing communications plans,
identifying market segments, opportunities, lead generation ideas and advice)

= Managing PR and looking at value creating opportunities for other communications
platforms including;

= Events (organising launches, exhibitions, promotions and/or corporate event
management)

= Marketing (based on target objectives and market segments)




CORPORATE COMMUNICATIONS

PR & Communications

= Communications plans including PR & Marketing opportunities

* PR plans including managing media centre

= Social Media management
= |dentifying appropriate social media platforms to suit target audience for event
= Managing content




EVENT SERVICES

Managing Venue & Logistics
= Sourcing appropriate venues and coordinating for layout, menu selection, etc
= Organising audio-visual, designers, photography, entertainment etc
= Coordinating with clients and partners for appropriate branding
= Travel and transportation
= |nvitation Management including
* Distribution of invitations
* Cleaning database and following up

Production / Below the line

= Design and production of signage including roll up/pop up banners, stage and
background signage, etc

= Design and Production of flyers, leaflets, posters, etc




ADDITIONAL SERVICES

Research

= Market research (customer feedback and local trends)
= Building and/or managing customer/client databases
Creative

= Design & production of corporate identities and quality communication messages in
print and online

Social Media and Internet

= Creating and managing Social media accounts as part of overall communications
strategy

= Assisting with setting up and managing blogs and web sites







CLIENT INTERVIEWS - COVER STORIES

[CHANNEL, CHANNEL]

MIDDLE EAST

é} ot MI—II-\WWJMM
16
o) DS

ul#-ﬂ‘ﬂ-'b"

20

(ot >l 8yt O slaiaut
P IS (Y| PR EAA ]

.26

"& Lo
uh..g.d,u ot
o
wd 10,
¢

GIONAL
DISTRIBUTORS SHARE
INSIGHT ON EULLDING
SUSTAINABLE VALUE-
ADDED DISTRIUTION
MODELS (24)

q...L_I - } L_\J)_ux ASaS Cgday




CUSTOMER REFERENCES
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stions of any kind, but for the
higher education sector, particularly
in rescarch, aceess to high volume
bandwidth can be essential when
conducting callaborative research or
sharing data. From the carliest days
of the Tnternet, academic institu-
tions have used connectivity among
themselves for co-operative work, but
as rescarch becomes more and more
complex, and volumes of data rise, so
providing sdequate bandwidth, at an
affordable cost, becomes more and
more challenging.

It order to meet these bandwidth
needs for higher education, the aca-
demic sector has created its own solu-
tion, in the form of National Research
and Edu(znon Ncr\lmrki N Rf.l‘«‘] First ((mt:d inthe US, NREN!

v the cIf, on 3 not-fo
basis, to pmvuh s cloaed netivark thatservea mesber crganis
tions such as universities. The concept has been widely adopted
by academia around the world, and while the Middle Ease is still
somewskunderserved n NREN,the UAES Anksbut, which wis

Ankabut s based ona backbone of 10 ggabi sped, deployed
insi itles of the UAE, 1o provi

fibre of 1 gigabit to each institution. The network is fully IPv6, and
network operation is outsourced to UAE telco Etisalat,

Al Nuaimi took on the role of CEO in December 2011, having
held various roles in the telecoms sector in the UAE for the past
21 years, including senior vice president of Technology Strategy
Planning for Etisalat, He expects a total of 70 campuses to be con-
nected to -\nk:b\l[ M the end of this year, with all higher educa-

tion w the end of 2014,
 The netwarkis notjust 120 b0 lorsiisk Tovievess wih
ing. and future pl: her institu-
tions such and libraries, to al in th
benefits Al Nusimi cxplnmrd as part of the Emirates’ commi
ment to i nd ishing 2 knowledge-
based economy.

“We are the only research network in the GCC, we are target-
ing to'be one of the top ten worldsvide by 20157 he added.
 Ankabucs miss yond ity however,

|
VIRTUAL CLASSROOM PROJECT

conceived in 2006, b itious plans to the best in
the world.
Ankabut, meaning ‘spider” in Arabic, is the Emirates Advanced

l)-e of Ankatuts tatest !L\:hnrlu_:v siltsis for 4 virlual diassroom, whichwas

Network for Research and Education, and was brought into being
with the signing of an MOU by the Institute of Applied Technol-
Khalifa University, United Arab Emirates University, Zayed

ol Licoe

slanm:n itebozed tectealogy with tonatie

resentninn: et sarn s terleacve g senios, e
acental b, viathe weh

University and the Higher Colleges of Technology in 2006, The
network is managed by Khalifa University (KU) and funded by the
Information and Communication Technology (ICT) Fund, with
the first institutions getting connected in 2010,
According to Fahem Al Nuaimi, CEO of Ankabat, the organ
ion is clear: "Ankah chool: ||wbh(- inst
tutions together, across the UAE, and with i
out the world, with an effective cost model. It enhances the ability
for universities to collaborate, to conduci w-sranh \\mhlwlde "
At present,
the UAE, serving around 70,000 staff and faculty. The network
also provides global connectivity, to the US-based Internct2
NREN, ereating links to another 500 institutes.

ARABLAN COMPUTER NEWS febvisirs 2005

Teachers and students can interact i rea tine by sharing deskiops and
applcations. a5 well s make real presentations remotely using 3 standard
intésactive whiteboard. Users need to merely accessa Lik to be securely placed
virtwally i the classroom.

1t took less than twn days to deploy and implement Ankagut's virtual
classcoom zed its potential is endless.” said Dr Abemed Dabagh of Akatast
“Mcatel-Lucent’s Virtual Classroom is a combination of the power of interactivity
through the use of a standard Interactive Wihiteboard. and the powes of
communication and collaboration, by inviting peaple to juin the Lecture. regardless
of their medium of communication. At Ankabut, we are testing the solution
extensively and extending it to other universities. schoots, colleges to fet them try
the service, giing them the appertunity to try & better, relisble, secure and simple
communication & collaboration tool, s anytime, anywhere Learning."




NEWSPAPER ARTICLES
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FEATURE ARTICLES - TECH PUBLICATIONS
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Arabian Computer News delves below the corporate strategy to
understand what really makes the region’s IT leaders tick.

THIS MONTH: DHARMENDRA PARMAR GENERAL
MANAGER MARKETING, FVC

How did you end up where you are now?

As a Communications Engineer, T started my carcer with
a reseller that sold video conferencing equipment and
solutions; first as a technical consultant, then in sales.
‘When FVC first set up, I was recruited as one of their first
sales executives. As the company grew, it needed to setup
a marketing division and I realised that with my experi-
ence in so many levels, it would be a logical next step and
a challenging one too.

What is your management philosophy?
I .am a big believer in team empowerment and account-
ability. Having moved up through the ranks, I worked best
when there was no micro-management and use the same

. 5 2 ) philosophy with my own team,
Uy 401 00 What was your first computer, and when did you first
¢ N ETVERREV) use it?
F011 00 > d P A Ab 490 44 My first computer in 1991 was an X286 computer assem- GETTING What technology do you think
¥ b i bled by Quality Computers under their Touchmate brand. PERSONAL ‘will have the biggest impact on the
floadoo 2 ey 100044 SOV marketn20137
oq 1/ 04 3 What is your greatest achievement? Natinalay: Indar BYOD was tentatively approached
[ 5 My greatest achievement was setting up a (now thriving) Nenborotjourso this year with some organisations
‘marketing division within FVC seven years ago. I'd like to ?""“"Y'A‘ A shying away from it. In 2013, 1 think
. think that our team has made a sizeable contribution to M‘”‘:’q"';;ﬁ el more and more enterprises will real-
eR ! i the growth of the company. Somemer e, i5¢ thatitis a trend they cannot avoid
ofb o 40 " A Qg s but will need to facilitate and so all
SRR What is your biggest mistake? Wi uson the related technologies will be up-
> 3 I haven't made one worth talking about yet. Oreamcae: Ay dated - from cloud offerings to secu-
41 0o 144 4 : Gatgel Whistory! rity to network and bandwidth man-
= 4 A 0/ > What is your fondest memory of working in the Middle Wawieftook: agement.
£ '1’"‘ gedo F: /on A 5’ ‘1 ’; East IT industry? Schintlrs List
2304 O ot My fondest memory comes from a time when we first rtolebois What's the best way to deal with

Never rply immes-

2
ately o an email that stress?

oo1eo ‘ 44041044 g : started discussing video conferencing and bandwidth was

140004 S o a major problem. We used to usually add a rider - “the skes s emator, Meditation — it s the one way you
quality of the images may not be as good as your TV, but espicallyange Y consciously switch off and gi
good enough for a meeting”. That, thankfully, is no longer for a calmer frame brains some rest. Even sleeping does
the case. of mind fo respand. not do that.m
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AWARDS

NME AWARDS

EDITOR'S CHOICE:
BEST VALUE ADDED
DISTRIBUTOR INITIATIVE

Winner: FVC

26 July 2012 Vol.18 No7

NME AWARDS

BEST NETWORKING
VENDOR OF THEYEAR

Winner: Alcatel-Lucent Enterprise

This category was judged on a vendorsentire

and on the vendor abifty to defver soluions and
services based on that portfoka.

“The winner, Alcate} Lucent Enterpeise has shown
robust market growthin the Middle East, has
buita new data centre and has strengthened s
partnerships across the network ecosystem.

“It is a very proud moment for us, because
it Is recognising us for our very hard work,
and innovation in the networking space,
espedially the data centre innovations that
we have been providing to the market, so
we are very excited to receive this award
for that hard work”

AHMED YOUSSEFF, BUSINESS DEVELOPMENT MANAGER,

30 July 2012 Vol.18 No.7






SOME OF OUR COMMUNICATIONS CLIENTS
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EVENT CLIENTS &
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The Smart Handheld Summit AEA B%‘legwer
=.= 5 INDUSTRY AWARDS
Db, UAE

-2011-

Middle East Association
Managers Conference
8 & 9" December 2010, The Address, Downtown, Dubai
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http://www.themarketbuzz.net/
https://twitter.com/marketbuzzPR
http://www.linkedin.com/company/marketbuzzinternational
https://www.facebook.com/marketbuzzme
https://plus.google.com/100327054503795866258/posts
http://pinterest.com/marketbuzzpr/

